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Public Relations merupakan fungsi manajemen yang sudah sepatutnya dimiliki 
sebuah perusahaan. Peranan seorang PR dalam perusahaan penting untuk membangun 
serta mempertahankan citra dan reputasi perusahaaan yang sudah baik. PR berfungsi 
juga sebagai jembatan penghubung perusahaan dengan para pemangku kepentingan, 
baik internal maupun eksternal. Seorang PR harus mampu menyampaikan pesan 
perusahaan secara tepat kepada stakeholdersnya. Sinar Mas Land sebagai perusahaan 
yang bergerak di bidang properti dan sudah beroperasi kurang lebih tiga dekade 
menyadari sepenuhnya bahwa penting untuk memiliki tim public relations. Tim public 
relations perusahaan dinaungi oleh departemen corporate communication, terdiri dari 
Head of Corporate Public Relations and Social Media, Social Media Staff, PR 
Activities Staff, PR Special Event Staff, dan Graphic Designer. Anggota tim saling 
bekerja sama dan berkoordinasi dalam melaksanakan aktivitas PR untuk mencapai 
tujuan program yang diinginkan. Aktivitas public relations yang dilaksanakan penulis 
sebagai pekerja magang antara lain adalah membuat press release dan berpartisipasi 
dalam melakukan event management yang didominasi dengan event Corporate Social 
Responsibility atau CSR. Setelah melaksanakan praktik kerja magang selama 4 bulan 
atau 75 hari, penulis mendapat pengalaman dan pengetahuan riil di dunia kerja 
mengenai peran dan fungsi public relations di Sinar Mas Land yang dapat 
diaplikasikan di dunia kerja nyata.  







Public Relations is a management function that nowadays companies supposed 
to own. A role that Public Relations holds is important to build and maintain 
companies’ image and reputation. PR also function as a connecting bridge between 
companies and their stakeholders, either internal or external, to communicate 
companies’ intended message to their stakeholders. As the leading property developer 
and has been operating for almost three decades in Indonesia, Sinar Mas Land fully 
realizes its importance to have a team that handles Public Relations issues. Under the 
surveillance of the Corporate Communication department, Public Relations team of 
Sinar Mas Land consists of Head of Corporate Public Relations and Social Media, 
Social Media Staff, PR Activities Staff, PR Special Event Staff, and Graphic Designer. 
The team manages its way to work together and coordinate in planning and executing 
Public Relations activities to reach the goal of the PR program. Public Relations 
activities that the writer does as an intern are writing press releases and actively 
participating in event management of Corporate Social Responsibility. After 
completing a four-month internship period, the writer has obtained real experiences 
and knowledge of the role and function of Public Relations in Sinar Mas Land.  
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